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Throughout the past two years the

company has been sending out

monthly email blasts. Different divi-

ed as planne

sions would send an email to the
prospective buyers or an email to the
realtors. This way it can let them
know about upcoming promotions
or events. CPH keeps lists of the
email addresses it collects from its
prospects, as well as a list for realtors.
The company began getting black-
listed from the major email portals,

meaning that it could no longer send
out emails blasts to buyers.

Sean Ryan, CIO (chief informa-
tion officer), CPH, took these
concerns with him to IBS (Ind.
Builders’ Show), held in Orlando,
Fla., this past February, where he
scarched for an automated mass

marketing communication solution
to help CPH send out email blasts.

After testing three or four other
products, CPH decided on a product
from Ubix, www.ubix.net, Salt Lake
City, Utah, for its email blasts. Ubix
not only provided the domain to
send out the email blasts, it also
taught CPH about spam.

“So we started learning a lot about
the spam score,” explains Ryan.
“And they had little engines we
could run thar would tell us what
MSN or Yahoo would think. Is it
spam or not?”

The first thing CPH learned
was its emails were one large
picture, and it needed to break
up the image. In response, the
company began doing more text
and less big pictures. Still, after
fixing this problem, it sent out
another email blast through
Ubix, and was blacklisted yet
again. The problem this time was
its email lists were old.

“Everybody had to opt in 10
our lists,” says Ryan. “We didn’t
use any bought lists or anything
like that. What we found out
was to be whitelisted again, we
had to go through and inactive
everyone who was over a year on
their registry dare.

“Now we didn’t like that because a
lor of those people—you know how
long it takes to buy a home these
days—were still interested.”

Despite the inconvenience, CPH

knew it needed to remove anyone
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